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Abstract. The new Coronavirus impacts the globe in various sectors, with travel 

and hospitality being one of the most affected. As a result, it is critical to main-

taining a close eye on industry trends and forecasts to be prepared for a swift 

economic recovery. This report provides a quick overview of the staycation fa-

cilities that hotels have started to offer to the customers to ensure and build con-

fidence among customers for future business. This research focuses on the tech-

niques used by India's leading hotels during the Covid-19 pandemic to build trust 

and assure visitors of a secure prospective transaction through staycation pack-

ages. The research is based on leading Staycation hotels in India. The study took 

into account secondary data. For the approach, several case study analyses and 

observations were used. During this pandemic, best practices from the hotel in-

dustry have been reviewed to improve. Responsible tourism and automated pro-

cedures would be the new normal. Thus, these factors were taken into account in 

the research on Staycation. Hygiene and cleanliness standards will be the pillars 

of guests' expectations from a staycation facility. 
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1 Introduction 

Staycations combine the words "stay at home" and "vacation," referring to a vacation 

that takes place in a location that is relatively close to home. The difference between a 

vacation and a staycation is that a vacation is spent away from work or a business, 
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whereas a staycation is a vacation spent near home with your work (Fox 2009). While 

Staycation can be argued to have originated as a cultural and consumer category created 

mainly by the media, the activity of "staycationing" as a sort of "local" purchasing be-

havior has a long history. 

After the recession hit the United States, the demand for staycations grew. Marketers 

sometimes disregarded local tourism; nevertheless, staycations were promoted to the 

middle class as a cost-effective and convenient option when the recession hit. The prox-

imity between the customer and the destination considerably impacted the number of 

travelers who visited that particular region.  

As the economy collapsed, people began to cut back on their expenditures, resulting 

in shortened vacations. This gave rise to the concept of a person participating in activ-

ities in their neighborhood or city. More than ever before, the emphasis shifted away 

from expensive vacations to spending quality time with family, dining out, shopping, 

and enjoying the local area. 

It is a period in which a person or family stays at home and engages in leisure activ-

ities within a reasonable driving distance of their home without needing to stay over-

night. Staycation activities include swimming in the backyard, visiting local parks and 

museums, and attending local festivals and amusement parks (A. M. James 2014; A. 

James et al. 2017). While Staycation can be argued to have originated as a cultural and 

consumer category created mainly by the media, the activity of "staycationing" as a sort 

of "local" purchasing behavior has a long history. 

In the Indian tourism industry, staycation ideas are relatively new. Staycations are 

derived from the phrases "stay" and "vacation," The literal definition does not require 

you to leave your city or buy plane tickets, for example, domestic tourism, which com-

prises tourist-based activities close to home. And in this case, when we are confined to 

small areas, luxury staycations are the ideal method to escape the confines of our con-

finement.  

The staycation program is designed to enable locals who would like to take a vaca-

tion during the pandemic to overcome monotony induced by working or attending 

school from home for a prolonged length of time without being able to travel outside 

of the area. 

The COVID-19 pandemic has crippled the global economy, crippled organizations, 

caused widespread unemployment, and driven a stake through the hearts of corpora-

tions all over the world. This holds for the hospitality and tourism businesses as well. 

Hotels have been in a state of despair for the duration of the lockdown and are still 

trying to come to grips with the recent outbreak. The devastating consequences will 

continue for months until a vaccination for this deadly virus is developed.  

The tourist industry, which has suffered a significant setback, counts on a surge in 

staycations to help it recover. Many luxury hotels, resorts, homestays, and other players 

develop staycation packages (Rosu 2020). As a result, the economic harm caused by 

the downturn may be minimized. On the other hand, staycations are significant on an 

individual level. The perception of risk is crucial in shaping health-related behavior in 

the fight against infectious illnesses. Public views of health concerns can influence in-

dividual behavior, mainly travel activities.  
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2 Literature Review 

The action of taking a vacation while staying at home is referred to as a "staycation." 

However, the Staycation is more than a catchphrase; it is a multifaceted cultural move-

ment that swept through middle-class families in the summer of 2008. The inconvenient 

reality that the middle-class home was not a desirable destination was a huge impedi-

ment to a good Staycation (Kay and Wang 2010). The family home would have to go 

through several adjustments; the first would be implementing a set of time management 

tactics and adopting new consumption items (Sharma 2009). 

According to Google Trends, staycations have grown in popularity since the pan-

demic began due to the restrictions and risks associated with long-distance travel. 

Airbnb, for example, has increased its market share from one-third of all bookings in 

February to more than half of all bookings in May. 

Individuals are excited to have it here for a variety of reasons, including the fact that 

it will promote local businesses (Kay and Wang 2010), fit into the local economic con-

dition, and assist people in releasing stress from work when they don't have a lot of 

time to drive to a distant location (Wong, Lin, and Kou 2021). According to (Fritz and 

Sonnentag 2006), traveling during leisure time can enhance restoration and recovery 

from daily tiredness, allowing the replenishment of new resources. Some of the notable 

benefits of Staycation have been listed in table 1. 

Table 1. Benefits of Staycation 

Benefits of Staycation 

A staycation reduces the burden of planning a trip, from choosing a place to stay 

to packing numerous luggage full of rarely worn things. 

It allows you to accomplish things you wouldn't be able to do during the year due 

to a hectic schedule, such as seeing museums' permanent collections and doing 

sports in neighboring parks. 

Another potential benefit of a staycation is finding or rediscovering the beauty of 

your city or region, which we frequently overlook due to stress and habit. 

Staycation is also beneficial to the local economy. Staycations can be utilised to 

take a market tour, visit a farm to pick fruits and vegetables, participate in 

seasonal sports or art activities.,  

Spend a night in a nearby attractive hotel where one can work & relax 

comfortably. 

It's an opportunity to learn and develop life skills. 

 

 

 

A few resorts that offer Staycation facilities in India have been discussed below, 

highlighted by print media. 
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─ Tamara, Coorg 

This is a resort worth seeing if anyone is visiting Bengaluru, Mysuru, Kozhikode, or 

Mangalore. One can stay here to get lost in the aromatic coffee fields of the Kodagu 

region. One can witness a wide variety of indigenous birds, go on excursions to lesser-

known streams and waterfalls, or practice deep meditation with the help of a resident 

guru. This resort has 56 cottage-style villas with private balconies overlooking the 

Coorg Valley. This resort promises an authentic experience of the region's natural rich-

ness. The Deck and The Falls, two of the resort's restaurants, are great places to eat. 

The former is known for its design and a natural stream running beneath it, while the 

former features a stunning interior and outdoor lounges. 

 

─ Alila Fort, Bishangarh, Rajasthan 

The warrior fort-turned-hotel offers royal lodgings and luxuries from the Heritage 

Room to the Regal Suite. Nonetheless, the diverse range of exciting Alila Experiences 

should not be overlooked. A few examples of recreational activities are (i) a hot-air 

balloon ride over Rajasthan's undulating terrain followed by a personalized picnic 

lunch, (ii) a revealing encounter with a local farmer and his family, (iii) an experiential 

insight into the craft of local artisans, (iii) a braai vleis with cocktails by the pool, (iv) 

a horse-riding itinerary along a riverbed, (v) a Rajasthani rasoda (kitchen) masterclass. 

The hotel's holistic 'Journey to You' experience is a compelling draw for wellness-seek-

ing couples. 

─ ITC Grand Bharat, New Delhi 

This property is in the capital city of India. The city of New Delhi is extremely attractive 

for its historical monuments. As a result, its citizens are always considering taking a 

break from their busy lives. A nearby all-inclusive resort, such as ITC Grand Bharat, is 

useful when an individual is stressed and wants to go for a staycation instead of a proper 

vacation. The home is nestled in a vast 1.2-square-kilometer estate about 50 kilometers 

from the city, along a stretch of the Aravalli Mountain. The all-suite luxury resort offers 

plenty, including a 27-hole Jack Nicklaus Signature golf course. The India Room offers 

regal dining, Apas Promenade serves regional cuisine, and Peacock Bar offers a good 

range of malts. Kaya Kalp offers 64 spa treatments, among other things. 

─ The Serai, Kabini 

It is situated between the protected parks of Bandipur and Nagarhole. If one wants to 

spend a few days in the woods, one can travel to the Serai Kabini, which is about a 

four-hour drive from Bengaluru. There are eight Waterfront Verandahs, 11 Waterfront 

Villas, and The Residence, a separate private property, to choose from. One can take a 

morning nature walk, go bird-watching (there are over 300 species at the resort), em-

bark on a safari, or rejuvenate one's body and spirit at the holistic spa; the environment 

is similar to one's home here. 

─ Le Pondy Resort and Spa 
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Puducherry attracts visitors from all over the world because it is a melting pot of cul-

tures. As a result, it's no wonder that the people of Chennai and Vellore seek refuge 

regularly. It's just as easy to get lost in the city's fascinating French Quarter as in the 

busy markets filled with traditional South Indian fare. Because of this cultural disparity, 

Puducherry's appeal is timeless. Le Pondy Resort & Spa wonderfully captures the char-

acter of the coastal town. It is set out over 14 acres and includes 70 well-designed ac-

commodations, which also has eight Presidential Pool Villas to experience ultimate 

luxury. It has a well-appointed Ayurveda Center and Spa. The private coastline length 

makes it a natural home away from home. 

─ The Lalit Chandigarh 

Chandigarh is known for its interminable boulevards, large municipal squares, magnif-

icent gardens, and quiet lakes; all dressed in old-world elegance. Despite its age, the 

city has a charming ambiance tinged with modernism. The Lalit Chandigarh has the 

same disparity. The residence, which boasts a view of the Shivalik Hills and is located 

in Rajiv Gandhi InfoTech Park, speaks a language of urban grandeur. The hotel has 179 

luxury suites and rooms with panoramic views of the mountain range and distant wood-

lands, combining cutting-edge design with modern comfort. This is an ideal place for 

Staycation if one wants to be in the countryside. 

─ Vedic Village Spa Resort 

The Vedic Village Spa Resort near Kolkata is where to go if one wants a peaceful stay-

cation. It's a 150-acre property with a lot of potentials. Exotic flora, sparkling lakes, 

swaying coconut palms, and hundreds of migratory birds abound. The resort symbol-

izes nature with Ayurvedic therapies, organic farming, a warm environment, and me-

dicinal flora dotting the grounds. Even though it is supposed to look like a traditional 

Bengali village, each of the 200 lodging alternatives includes modern amenities. It has 

three accommodation levels, including luxurious bungalows, ethnic villas, and well-

appointed rooms to help individuals build their slice of heaven. 

 

 

 

 

 

 

 

 

Some of the indoor and outdoor activities offered during Staycation by the Luxury 

hotels in India have been listed in table 2. 

Table 2. List of indoor and outdoor activities offered at the Luxury Hotels in India 

Indoor Activities Outdoor Activities 

Wellness and Spa Gardening 
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Indoor games Beach Exploration 

Happy hours Farm tours 

Library Sunrise and Sunset watching 

Cooking classes Adventure and wildlife 

International Cuisine trials Snorkeling 

Swimming pool Driving 

3 Methodology 

This research was carried out using secondary data that was readily available. Second-

ary data has been gathered and analyzed from a variety of staycation hotels and resorts 

to demonstrate the companies' positioning and market strategies during the Covid-19 

pandemic. A literature analysis was carried out on Indian luxury hotels offering stay-

cation facilities and their current situation. The data sources from secondary research 

used in this research paper were the company's official website, published documents, 

reports released by market research agencies, and thesis papers, and the primary data 

sources used were the company's official website, printed documents, essays released 

by market research agencies, and thesis papers. The study also includes information 

from video interviews with the management of the respective hotels offering staycation 

facilities about what prompted them to invest in a fresh concept and survive throughout 

the pandemic. 

 

4 Discussion & Conclusion 

Staycation is a new concept that may have a low level of awareness, particularly among 

Indians (Sudevan 2020). Some people enjoy it but are unaware that they may now do 

so in their cities (Choirisa and Rizkalla 2021; Cvelbar, Farčnik, and Ogorevc 2021). 

Recently, there hasn't been a large market in India (Chakraberti 2019), which has 

sparked competition to produce higher-quality work. There aren't enough advertise-

ments for this new concept, and there are plenty of fantastic local spots for a staycation, 

but it needs a marketing push to get traction. 

Working from home will most likely continue after the COVID-19 situation has been 

resolved. As a result, millions of workers can enjoy staycations like these without wor-

rying about missing work; due to the pandemic, the nature of employment, and how 

people vacation have changed. 

Overall, by analyzing resource-consuming and resource-providing activities on 

Staycation and their impact on wellbeing and performance-related outcomes, this study 

adds to previous research on holiday effects and recovery processes. This study, we 
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believe, is an important step toward identifying off-the-job experiences that assist peo-

ple in recovering from work demands and impact their subsequent wellbeing and job 

performance.  

The pandemic already has fueled demand for one-of-a-kind and private leisure des-

tinations. A Travel Circle debuted in India in 2020, giving customers personalized lux-

ury staycations. The evolving travel perceptions in the new ordinary reality are very 

well aligned with the service provider's offerings—private villas for social distancing, 

private jets to avoid commercial airports, and the complete safety regulations with our 

carefully chosen hospitality partners and other service partners (Izcara and Canada, 

2019) (Abellan, Izcara, and Salvador 2021). 

To go on Staycation or not to go on Staycation may not be the most pressing issue 

confronting individuals in the present circumstances. Still, vacations have been a way 

of life for generations of citizens. People have been questioning the necessity of travel 

in recent years due to the high cost of transportation during the Covid-19 pandemic. As 

the economy has deteriorated, spending thousands of dollars for a week or two seems 

even more implausible. 

Employees, particularly those who work from home, may feel compelled to work 

longer and harder due to the epidemic, which has resulted in layoffs and wage cuts. 

Vacations appear to be a luxury in this scenario. However, considering the recent in-

crease in depression, taking a short break today may be more vital than ever. 

Vacations may be an unneeded luxury; staycations may be the most excellent alter-

native. Citizens are discovering what it's like to live paycheck to paycheck, and frugal-

ity is becoming fashionable. Societies appear to be recognizing that local events and 

attractions may be rekindling enthusiasm among their residents. While resort areas may 

suffer in the current climate, Staycation may become the new norm for a holiday while 

working remotely. 

As per UNWTO in 2020, governments worldwide have taken steps to reduce the 

impact of the COVID-19 epidemic. Almost all of them have created liquidity and credit 

guarantee schemes and wage compensation to keep enterprises afloat, at least tempo-

rarily. Tourism vouchers were introduced by individual countries, such as Italy and 

Slovenia, as demand-driven government intervention. 

Staycations have proven to be a reliable source of income in the past. This notion 

might have been better developed and advertised by hotels before the epidemic to reach 

the general public, an essential segment for this marketing technique to be effective 

(Cvelbar, Farčnik, and Ogorevc 2021). Staycations are a growing segment of the hotel 

industry that hotels focus on. If hotels had concentrated their efforts on Staycations 

before the pandemic, the consequence would have been a considerably higher number 

of footfalls in a lot more efficient manner following COVID-19. 
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